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PRESIDENT’S MESSAGE 
By Diana Akerman 

Ready! Set! Bowl! Or, in my case, eat and watch.  

Our Business Partner Appreciation event this year 

was held again at RedPin Bowling on August 6, 2015.  

We had 16 members and 16 Business Partners attend, 

which was a great turnout.  Susan Frew brought deli-

cious cookies that turned our tongues red.  I’m sorry if you missed 

that!  Thank you to everyone who helped put this venue together es-

pecially Lisa Rose and Bette Bialis.  It is only through team work can 

we accomplish so much. 

Teamwork, as defined by www.dictionary.com, means “cooperative 

or coordinated effort on the part of a group of persons acting together 

as a team or in the interest of a common cause.”   I think that de-

scribes the OKC ALA members, don’t you?   

 

I was proud of our group at the monthly meeting held at the Petrole-

um Club on August 20, 2015.  James Cornell, the Region 4 Director, 

flew in from Austin to speak to us regarding the proposed name 

change.  Those that attended had strong opinions, but voiced their 

thoughts and ideas with grace.  It was a true Town Hall Meeting in 

that everyone talked, listened and even though no minds were 

changed, we came away feeling as though we had been heard.  You 

could tell we were a team and one I am so honored to be a part of. 

If you are not part of the OKC ALA team, please won’t you join us?  

The amount of education you can learn from a speaker, the friendship 

you can obtain from meeting one person and the freedom to express 

yourself with people who understand you is worth the effort to come 

to our monthly meetings.  And I can tell you, from personal experi-

ence, the bond you make with your ALA peers will be priceless to 

you. 

I look forward to seeing you at our monthly meetings and I am al-

ways available should you have any questions.  Again, thank you for 

letting me be a part of this great association.  
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Above—OKC ALA members Lori Mackey, Richard Cathcart,  

Beverly McElroy, and Lisa Rose, along with Dory Alford, 

Senior Sales Representative for All-State Legal, attend the 

Business Partner Appreciation even held at Red Pin on Au-

gust 6, 2015. 

 

 

Right—ALA Region 4 Director James Cornell speaks at the 

August 2015 monthly meeting regarding the suggested 

name change for the Association of Legal Administrators. 

 

 

Right—OKC ALA President Diana 

Akerman and Susan Frew of  TRC 

Staffing Services pose with the ALA 

cookies Susan made for the BP Ap-

preciation Event on August 6, 2015 at 

the Red Pin. 
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DIANA AKERMAN CHOSEN FOR RNC 

 

Diana Akerman has been selected by the Region 4 Management 

Team to serve on the Regional Nominating Committee (RNC).  The 

RNC is responsible for selecting members to fill Regional Repre-

sentative positions for the coming year.  The RNC will also identify 

alternate candidates who could serve in these positions if a selected 

individual withdraws or if a vacancy occurs during the term of of-

fice.   

  

The Committee is comprised of three At-Large Directors from the 

ALA Board of Directors and six representatives, one representative 

from each Region.  Please join me in congratulating Diana to this 

esteemed committee. 

 

BUSINESS PARTNER EXPO 2016 

 

After a lively discussion the ALA Board and Business Partner Expo 

committee has decided on a theme, courtesy of Denise: ALA’s Got 

Talent! 

 

Thanks Denise! Since Suzy, The Connection editor, watches the 

show regularly, she had lots of ideas. You will have to attend the 

2016 Business Partner Expo to see “all the talent”. 

 

The committee is working on the location for 2016. It will be down-

town again, close enough for all members and their guests to attend 

and show our Business partners how much we appreciate their ser-

vices and support.  

 

The annual Business Partner Expo is a great way for the vendors to 

show us what services and products they offer law firms. In turn, the 

Business Partner sponsorships provide our membership with the 

needed revenue to educate our members through various conven-

tions and webinars. ALA OKC would not be able to offer our mem-

bers the great educational opportunities without their support. It is 

crucial that all our members and their guests attend our annual Expo 

so save the date! 

 

OKC ALA Board 

Members 

 

 

President 

Diana Akerman 

|Administrator 

Abowitz, Timberlake & 

Dahnke, P.C. 

dla@abowitzlaw.com 

 

 

 

 

 

President-Elect 

Rebecca Adams 

Legal Administrator 

Durbin Larimore &  

Bialick, P.C. 

radams@dlb.net 

 

 

 

 

Treasurer 

Geri Marak 

Accountant/Administrator 

Mahaffey & Gore, P.C. 

gmarak@mahaffey-

gore.com 

 

 

 

 

Secretary 

Velinda Goss|Office Mgr. 

Pierce Couch Hendrickson 

Baysinger & Green, L.L.P.  

vgoss@pierce- 

couch.com  

 

 

 

Past President 

Denise Abston 

|Administrator 

Fenton, Fenton, Smith, 

Reneau & Moon 

dabston@fenton-law.com  
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CALENDAR OF EVENTS 

 September 1—Applications for Committee Seats due 

 September 1—ALA Webinar: Does Leadership Impact Your Firm’s Bottom Line? 

 September 3—ALA Webinar: Creating Proactive Leadership 

 September 9—CLM application deadline for November 9 exam 

 September 10—Business of Law Conference—West: early bird registration deadline 

 September 10—OKC ALA Monthly Board Meeting 

 September 15—ALA Webinar: Balancing Risks and Benefits: A Fresh New Approach to IP Outsourcing 

 September 16-19—Law Firm Management Essentials, Chicago, IL 

 September 17—Corporate Law Department Symposium, Chicago, IL 

 September 17—OKC ALA Monthly Luncheon 

 September 22—ALA Webinar: Going Beyond the 401(K): Smarter Strategies for Law Firm Retirement 

Plans 

 September 29—ALA Webinar: The Rise of Legal Process Outsourcing 

 October 1—ALA Webinar: Tax Reform Act of 2014: What’s the Buzz? 

 October 1-3—Business of Law Conference, East, Atlanta, GA 

 October 8-9—Intellectual Property Conference for Legal Professionals, Annapolis, MD 

 October 8—OKC ALA Monthly Board Meeting 

 October 14—ALA Webinar: How to Develop an Effective Mentoring Program 

 October 15—OKC ALA Monthly Luncheon 

 October 19-20—Managing Partner/Executive Director Forum 

 October 22-24—Business of Law Conference, West, Las Vegas, NV 

 November 5—ALA Webinar—Professional Liability Insurance: Get the Right Fit for Your Firm 

 November 6-7—ALA Board of Directors Meeting 

 November 8—ALA Regional Nominating Committee Meeting 

 November 8—Foundation of the Association of Legal Administrators Board of Trustees Meeting 

 November 12—OKC ALA Monthly Board Meeting 

 November 18—Conflict: Initiating Difficult Conversations 

 November 19—OKC ALA Monthly Luncheon  

 November 20-21—ALA Association Nominating Committee Meeting 
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MEMORANDUM 

 

TO:  ALA Chapter Presidents 

 

FROM: ALA Past Presidents (see list at end of memo)* 

 

CC:  ALA Board of Directors; ALA Past Presidents 

 

DATE: September 24, 2015 

 

RE:  Proposed Re-Branding of the Association of Legal Administrators 

 

 As ALA Chapter Presidents, you will be responsible for submitting your chapter’s vote on the pro-

posed re-brand and name change from Association of Legal Administrators to LawVantage. As is true for all 

major decisions, it’s important for our members to consider both the pros and the cons, and the potential rami-

fications, before deciding upon such a significant change. 

 

 The ALA Board has done an excellent job of publicizing this proposed re-branding through a webinar, 

written materials, website videos, conference calls, and chapter presentation by Board members. Through 

these communications, we learn about their methodology, process and ultimate outcome leading to the re-

branding. 

 

 This memo is difficult to write. As former Presidents of ALA, we know what it’s like to make tough 

decisions. All of us respect the hard work and dedication of the Board of Directors and ALA staff in develop-

ing this re-branding. We support the Board’s strategic objectives to respond to the changes in the legal indus-

try and their commitment to ensure that our association is positioned to be strong and relevant now and into 

the future. 

 

 Many of us have been open to considering a name change, but we are not convinced that we need to 

change the name of the association at this time to achieve the above strategic goals. And, if the name were to 

be changed, we don’t find LawVantage to be an acceptable choice. 

 

 Who are we? As a cross-section of past Presidents, we remain engaged and interested in the future of 

the association. Some of us hold current volunteer roles in ALA, some continue to work in management posi-

tions in law firms or legal departments, others of us are management consultants, some have worked or are 

still working in leadership positions in the business and corporate arena or non-profit world, and others are 

enjoying retirement. Most of us have already communicated our concerns regarding the re-branding to the 

Board via email and/or during a recent conference call. 

 

 Since the Board will provide you will all the reasons why they urge you to adopt the proposed name 

change, we believe it’s important that you also hear a different perspective from some other dedicated and ex-

perienced ALA leaders regarding the reasons we are not in favor of this proposal. 

 

WHY CHANGE THE NAME? 
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 The major reasons given by the Board for scrapping “Association of Legal Administrators” as the 

name of our organization include the dynamic changes occurring in the legal industry; our name is too tradi-

tional and doesn’t reflect the trend towards snappy, one-word names; acronyms such as ALA are going out of 

style and too many other organizations have ALA as their acronym; our name is too generic; and the term 

“administrator: doesn’t reflect the enhanced roles of our members and the roles of newly emerging manage-

ment positions. 

As you review the above-mentioned reasons, please also consider: 

 

 The legal industry has been in a dynamic state of continuous change since ALA’s inception—change 

is nothing new in our industry. ALA has been remarkably resilient over  the years in anticipating 

and responding to these changes without having to change our name. For example: 

 

  In the early 1980s as law firms and legal departments grew, opened multiple offices in new cit-

ies for the first time, and added new functional management specialties, ALA restructured the or-

ganization by forming functional specialty sections and modifying our conference curricula into 

functional tracks. 

 

 In the late 1980s ALA formally opened full membership to “branch” Office Administrators as well 

as functional specialists (instead of only Principal Administrators) as their numbers and importance 

to the legal management team became evident. 

 

 In the 1990s we formalized a regional governance structure and regional conferences for ALA in 

order to better serve a rapidly expanding membership. 

 

 More than a decade ago, ALA began using the internet to deliver educational programs to our 

members via the web. 

 

 As ALA has grown in size and complexity, we have responded by increasing the role of profes-

sional headquarters staff in managing the organization. 

 

We have weathered mergers, recessions, dot-com bubbles, and difficult economic times — all under the ALA 

banner. Over the years, prior Boards have considered a name change, but each time ultimately rejected the 

idea because an acceptable alternative was not found. We have every confidence that ALA can continue to 

anticipate and respond strategically to changes in our industry — regardless of our name. 

 

 A traditional name is not necessarily a negative—it connotes stability, experience, and continuity. 

What’s trendy today may not be trendy tomorrow. Our name, Association of Legal Administrators, makes 

it clear that we are a member-driven organization of professionals. While the catchy, one-word names may 

be adopted by some organizations, so far most professional associations have rejected such a trend. 

 

 Acronyms will be dropped by the one-word organizations, but acronyms are not going away. One 

example is the American Association for Retired Persons — they have adopted AARP as their official 

name. The American Bar Association will probably always be known as the ABA. In business, we have 

Apple, Twitter, and Google, but we also have, for example, AT&T and BMW. NBA and NFL. CBS and 

HBO. IDEA, IBM, and CVS. More importantly, ALA is a well-known and respected brand, our main 

identity. We talk about going to ALA meetings and the ALA Conference, and we say we are ALA mem-

bers and we have ALA partners. ALA is easy to say and easy to remember. It’s how our members most 

often refer to the organization—by our acronym. Rather than a complete re-branding, some of us think we 

could consider a modification of the AARP alternative: De-emphasize “Association of Legal Administra-

tors” and instead focus the brand on “ALA” with a strong tagline that defines us. 

 



 

8 

 Other groups use ALA as their acronym. While there are other  “ALAs” out there, such as the Amer-

ican Library Association, American Lung Association, and American Light Association, among others, 

these organizations serve such different constituencies that confusion is minimal. It’s interesting to note 

that in addition to the American Bar Association, ABA is also the acronym of the American Bankers Asso-

ciation, American Basketball Association, and American Beverage Association, among others, yet there is 

no confusion in our community when we refer to the ABA. 

 

 The term “legal administrator” is not always understood by outsiders. It’s easy to explain, however , 

that we are an organization of professionals who hold various management and leadership positions in law 

firms and legal departments. Note that there are probably some who would think the American Bar Associ-

ation is an organization of bar and tavern owners! Those involved in the management of or doing business 

with law firms and legal departments understand who we are, and recognize and respect our name, Associ-

ation of Legal Administrators. 

 

 Our generic name is inclusive and not a negative. Since our  members have var ious job titles and lev-

els of responsibility, a generic name is an advantage, not a drawback. Many of our members have the job 

title “Legal Administrator” or “Office Administrator”, but many do not—yet they recognize that “Legal 

Administrator” is also a generic term referring to all professional managers in the legal industry. Is 

“Association of Legal Administrators” the “perfect” generic name? Not it’s not, but there is no “perfect” 

name! Our name has served us well and can continue to serve us well. 

 

 Our name does not prevent us from attracting more Chief level and newly emerging functional man-

agers. In the past, ALA’s leadership has included Pr incipal Administrators with varying job titles 

from some of the largest law firms as well as Administrators from small and mid-sized firms and legal de-

partments. To attract and retain members from the highest “chief” levels of law firm management today, as 

well as those in newly emerging functional positions in the larger firms, ALA needs a strategic plan for 

“targeted recruitment” and “targeted programs” that are meaningful to these individuals, programs that 

give them a reason to join and participate, not just a new name. While we agree that attracting these indi-

viduals to ALA is important, we should not forget that a significant portion of our members work in firms 

with fewer than 40 attorneys, and many of our members in all sizes of firms and legal departments are 

proud to be called Administrators. As a result, we need to be more innovative and find new and additional 

ways to serve and connect with our members who hold dramatically different managerial roles in their or-

ganizations; and to provide programs, resources, and networking opportunities that focus on the varying 

levels and needs of these diverse groups. 

 

WHY NOT LAW VANTAGE? 
 

The most important factor to consider when choosing a name for an organization include: 

 

 Align it with the mission of the organization. 

 Avoid ambiguity. 

 Make the name self-evident as to the organization’s purpose. 

 Keep it clear and simple. 

 Don’t be trendy since trends change. 

 

We don’t believe the proposed name of LawVantage meets the above criteria. Please consider: 

 

 We have heard from many members, and we agree, that the name LawVantage does not sound like the 

name of a professional organization; rather it sounds like the name of a product such as a software pro-

gram, or a service such as a consulting firm or other company serving the legal industry. 
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 LawVantage would create much more ambiguity as to purpose and constituency than our current name and 

would always require explanation, much more so than Association of Legal Administrators. Would we be 

called Law Vantangers instead of Legal Administrators if the new name is adopted?! 

 

 Law Vantage is not a unique name, and, in fact, is similar to a number of companies doing business with 

ALA and ALA members, some of whom have exhibited at ALA conferences: LawVision, LawBase, Law-

DosXpres, LawPay, LawToolBox, and ProVantage. 

 

 The term “Vantage” may be unique when it comes to professional associations, but it is used by a wide 

range of companies and firms in a variety of industries, including a few related to the legal industry. There 

is a Minneapolis law firm “Vantage Law Group”, the British law firm “Vantage Law” (we are Internation-

al!), and “Vantage Partners” (consulting services, including law firms and corporate legal departments). 

 

 A tagline has been added to clarify the ambiguity in the name LawVantage: Y our business of law society. 

While the tagline will appear on the website and internal communications, like most taglines it usually will 

be omitted in conversations, bylines, references to the organization by outsiders, etc. The word Society 

conveys that we are an association, but what is meant by the “business of law” and how is it unique to our 

members? Aren’t lawyers involved in the business of law? Law enforcement officers? Courts? It is a vague 

term that doesn’t convey the special roles of leadership and management provided by our members. ALA’s 

current tagline is: Y our connection to knowledge, resources and networking. This tagline describes what 

ALA offers to its members, which we think is an appropriate use of a tagline for a professional association. 

A tagline that defines who we are could also be appropriate, but should emphasize our role as legal man-

agement professionals. 

 

STRATEGIC GOALS 
 

 The Board’s proposal to change the name of the association is only the tip of the iceberg. The strategic 

issues the organization faces are ones of identity and vision for the future. Who are we as an association? Who 

do we want to be in five years? How do we get there? The Board has been trying to address these and other 

issues through the strategic planning process. 

 

 The goal to expand the membership to include more chief-level managers and managers from newly 

emerging roles is commendable and achievable. ALA has accommodated managers with various levels of job 

responsibilities and titles for many years, and we can build on our successes as well as apply what we can learn 

from our mistakes. How can we do a more effective job of recruiting these individuals? What do we have to 

offer them beyond what we have offered in the past? What can we do to retain their participation in ALA? 

How will their involvement in ALA enhance our organization? 

 

 We would caution, however, that we can’t successfully be all things to all people—that is a road map 

to nowhere. Some functional managers (many who are members of ALA) also have their own professional as-

sociations, such as Law Firm Recruiters, Marketing Managers, IT Specialists, Paralegal Managers, Profession-

al Development Directors, etc. ALA has done a good job of leading the way in cosponsoring programs and 

sharing resources with these other organizations. That is a good start. 

 

 Strategic questions for all to consider: Are we going to remain a professional association, focused 

on enhancing the skills and roles of legal management professionals at all levels by providing education, re-

sources, and networking opportunities? Or do we want to become a trade organization, a big tent organization, 

focused on broadening our membership to include everyone involved in “the business of law?” This new name 

and tagline imply the latter. 

 

IN CONCLUSION 
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 We know the Board has the best interests of ALA in mind as they make this re-branding proposal. We 

also have the best interests of the association in mind. We disagree, however, on the need to change our name 

to LawVantage. 

 

 The Board has communicated the potential benefits for changing our name. We urge you to also con-

sider the risks. How much has this process cost so far and how much would implementation of a new name 

cost next year? How long would it take before “LawVantage” is no longer thought of as “formerly ALA”? If 

the name is changed, how will the association measure whether or not it’s been worth the considerable ex-

pense? What kind of milestones will be set to measure success? 

 

 Whether or not the name is changed, our association will endure and, with the implementation of ap-

propriate strategic initiatives, will continue to thrive in the future. 

 

 Please feel free to share this memo with your chapter members. 

 

*This memo is respectfully submitted by the following Past Presidents 
 

Donald S. Akins 

Rita M. Alli 

William A. Bachman 

W. J. Douglass Boyd 

Jerry L. Brown 

David P. Constantine 

Harold J. Doherty 

Marshall H. Fletcher 

Patricia L. Groff, CLM 

Ronald M. Henry 

Bradford W. Hildebrandt 

Norma Lee Jefferson 

Beverlee A. Johnson 

Jack Kaufman 

Patricia J. Lane, CLM 

William C. Migneron, Jr. 

Marjorie A. Miller 

Jacqueline C. Mitchell 

John D. Moore 

Michael E. Palmer 

Carol V. Phillips, CLM 

Wendy Rice-Isaacs, CLM 

Rachel Schaming 

Nancy J. Siegel 

Dodie L. Stewart 

Toni A. Zenker-Greening 

 

Reproduced with permission from Nancy Siegel, contributing author.  

Note: This memo is not from all of the Past Presidents, since some did not participate in writing the memo. 

Please keep in mind, then, that this memo is from a number of ALA’s Past Presidents, the majority, though not 

all. 
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ALL-STATE LEGAL: The Rebranding Experts 

By Dory Alford, Senior Sales Representative 

 

 The U.S. legal market in 2015 can be described using many different and often contrasting terms. A 

few that come immediately to mind are: turbulent, dynamic, evolving, expanding, transforming, adapting, 

contracting, and reinventing. Any one of these terms, taken individually, connotes action and movement, but 

when two or more can be used to describe today’s legal market, as is most likely the case, action and move-

ment seem almost to be understatements. The pace of change is historic and shows no sign of slowing down. 

Two of the major driving forces driving the changing dynamics of the legal market today are: (1) the ever-

increasing competition among law firms of all sizes and types (large and small, general practice and bou-

tiques) for legal work, and (2) the increasing reliance by law firms on technology, both to help them position 

and market themselves as well as to represent their clients most effectively and efficiently. A major point of 

intersection of these forces is the how they elevate the importance of law firms’ brands to their ultimate suc-

cess.   

 In the race to attract new clients and grow revenue, many firms struggle to grow organically, and opt 

instead to achieve their growth goals through merger or acquisition. One of the most critical decisions that a 

law firm must make as it embarks on a merger or acquisition is how it will brand the newly merged firm. Typ-

ically, in a law firm merger or acquisition, after an initial planning phase, things tend to move very quickly 

and a lot of key decisions are made in a short period of time. With regard to a firm’s new brand, the decisions 

are myriad, e.g.: Which parts of the prior firms’ names/brands should be retained? Should the new brand im-

age include a logo or just a name? Should the brand image be more traditional or modern and cutting edge? 

Should color be incorporated into the brand, and, if so, which ones and what do they represent? When and 

how will the new brand be rolled out, both internally and externally?     

The one decision that many firms often overlook (entrusting it to an outside design consultant) or give little 

thought to is choosing the right printer to produce all of the newly branded items and deliver them to the firm 

on schedule, within budget, and perhaps most importantly, without any “hiccups.” 

Over the past 67+ years, ALL-STATE LEGAL has been working with law firms of all sizes on all aspects of 

rebranding projects – from design consultation, through expert production, to timely and efficient delivery. In 

fact, over the past 5 years alone, we’ve been involved in some of the legal industry’s most notable rebranding 

projects at 4 of the top 10 largest law firms in the United States. In each instance, ALL-STATE LEGAL pro-

vided consultation and project management expertise, and delivered rebranded stationery and other printed 

items that proved instrumental in supporting and propelling those firms’ new brands forward into the legal 

marketplace. 

 

 Specifically, ALL-STATE LEGAL has helped law firms rebrand by: 

 Consulting with firm project teams and their graphic designers on potential production pitfalls posed by 

specific design elements 

 Advising firm project teams and graphic designers on paper stock selection and print processes that would 
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be most effective in conveying the new brand image 

 Determining quantities necessary for the initial rebrand rollout, as well as the most cost effective quantity 

runs for near- and long-term inventory management 

 Planning strategically for storage of excess inventory at one or more ALL-STATE facilities so that it can 

be delivered as requested to firm locations quickly and cost effectively 

 Sourcing additional imprinted items that law firms might want to use to convey the new brand (e.g., pens, 

mugs, coasters, umbrellas, etc.) 

 Orchestrating the actual rollouts of rebranded stationery and other printed materials to all firm office loca-

tions (including, in some instances, even drafting the firm’s internal communication pieces)    

 Technology, specifically the internet and all of its various business and social media offshoots (e.g., 

Facebook, LinkedIn, Twitter, etc.), have made it extremely easy for law firms to promote and proliferate their 

brands, and to do so with minimal expenditure of both time and money. The emergence of these channels has 

resulted in many law firms reevaluating their brands and initiating rebranding projects in order to develop 

new brands that resonate more and stand out more prominently when they are conveyed over these new media 

channels. 

 Whether a law firm is rebranding as the result of a merger or acquisition, to take advantage of technol-

ogy advances in internet and social media, or simply doing so in an effort to change or refresh its image in the 

marketplace, a rebranding project can be complicated, labor intensive, and can easily get sidetracked if the 

firm fails to consider all of the details and choose the right provider to develop, manage, and execute an air-

tight project plan. At ALL-STATE LEGAL, it’s what we’ve done consistently and successfully over the past 

67 years, proving that we are indeed the “rebranding experts.”   

 

Founded in 1946 and headquartered in Cranford, New Jersey, ALL-STATE LEGAL is the nation’s premier 

provider of engraved and printed stationery and marketing materials for law firms. The company has a na-

tional footprint (with five manufacturing and distribution centers located in and around all the major U.S. 

legal markets), a best-in-class online ordering platform, and an experienced and knowledgeable client service 

team – all focused on providing the highest quality products and services to law firms of all sizes, from solo 

practitioners to the largest global firms. 
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MEMBER SPOTLIGHT—JOANNE BRANESKY 

Joanne Branesky has been the Financial Administrator at Hartzog Conger Cason & Neville for 15 

years. She resides mostly at work, sometimes at home, and enjoys drinking her Iced Mochas and 

listening to Elton John and reading Sci-Fi novels. 

 

What do you enjoy most about being part of the ALA?  The friends. 

How do you benefit from being part of the ALA?  Educational opportunities 

Have you ever met anyone famous?  Yep - President Ford, President Carter, Jerry Markbrieght 

(NFL referee) – this is actually more important to me than the Presidents because I was a football 

referee for high school and small colleges in Texas.  

What was your first car?  Plymouth Duster 

What’s hanging on your office wall?  The heads of attorneys who made me mad. 

What was your first job?  Radiology Assistant at Georgetown Hospital  

Coke or Pepsi?  Dr. Pepper 

What’s your favorite home cooked meal?  No such thing.  My favorite meals all come from 

restaurants. 

What would your high school classmates remember you for?  Bonnie & Clyde 

What is your strongest talent?  My compassion for others.  No wait, I don’t have that tal-

ent.  Humor?  Nope, don’t have that talent either.   

How many pairs of shoes do you currently own?  Who knows. 

You were named after anyone?  Supposedly, but I think my mother lied to me about that. 

Have you ever cut your own hair?  No, it just looks like I did. 

What color of clothing do you most like to wear?  I mostly wear brown & black, but I think I 

would like to wear other colors more. 
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LAWYERS FOR LEARNING 
 

 The Oklahoma County Bar Association’s Lawyers for Learning Committee is 

looking for new volunteers, lawyers or other law firm members, to act as “reading 

buddies” for elementary school students in the Oklahoma City Public Schools for the 

2015-16 school year.  For several years, members of the Committee have read with 

2nd and 3rd graders at Lee, Adams, and Rockwood Elementary Schools.  The stu-

dents who read with Committee members are at a pivotal point in their educations as 

they prepare for the state-mandated standardized tests that dictate whether they are 

able to proceed onto the 4th grade.  For various reasons, many of these children are not ready for their stand-

ardized reading test.  These students greatly benefit from the individual attention and reading practice that 

members of the Committee provide.   

 

Last year, the Committee had several volunteers at each school once per week.  For the upcoming aca-

demic year, we hope to recruit new members and increase the number of reading buddies at our current 

schools.  The principals at Lee, Adams, and Rockwood have all expressed their enthusiasm and gratitude that 

members of the Oklahoma County Bar Association are returning this year to read with their students. Alt-

hough this Committee provides an important service to Oklahoma City’s students, there is no mandatory time 

commitment for this Committee.  Some members read weekly, and others participate on the Committee as a 

firm or in groups with different members reading each week.   

 

If you are interested in participating on the Committee but are worried about the time commitment, 

please do not hesitate to sign up.  If you are willing to serve as a reading buddy, we can make it work with 

your schedule.  Anyone interested in joining the Committee and serving as a reading buddy may contact 

Committee Chairman Jake Krattiger at jkrattiger@gablelaw.com or (405) 568-3301 or Vice-Chairman 

Celeste England at celeste@okclegalpractice.com or (405) 767-9907. 
 

mailto:jkrattiger@gablelaw.com
mailto:celeste@okclegalpractice.com
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Oct 9—Joanne Branesky 

Oct 14—Lorri Cargill 

Oct 23– Matthew Bown 

Nov 12—Martha Bussey 

Dec 14—Lisa Giles-Caison 

Dec 18—Rhonda Jones 

Dec 20—John Litke 

Dec 22—Lori Mackey 

BIRTHDAYS 
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A Note From Our Editor 

By Suzy Klepac 

The main article in this issue is the Memoran-

dum from certain Past Presidents who have 

come together to voice a perspective of the re-

branding of  the ALA that is different from 

the perspective of the ALA Board of Direc-

tors. The memo rebuttals the reasons the 

Board has for choosing the name LawVantage 

and expresses the concerns of multiple ALA Chapters across the na-

tion. Many of the arguments mentioned are similar to points we have 

had ourselves in our monthly Chapter meetings, such as many differ-

ent organizations share acronyms with other, unrelated organizations. 

For example, the ABA is one we discussed just last month.  

 

I am also excited to know our Past Presidents, and hopefully our fu-

ture presidents, do not believe in necessarily following trends, such 

as going from a descriptive, explanatory name to a one-word, catchy 

name, simply because it is all the rage in organizations today. I am a 

firm believer in going your own way, and doing what will benefit, 

not what is popular. What is the point of doing something that is 

trendy or popular if it doesn’t benefit? Is the point simply to fit in 

with the rest of the gang? What about when trends change again in 

20 years? Will we be stuck then with an unpopular name that doesn’t 

even benefit our organization? No one wants to look like the guy 

who didn’t shave his mutton chops after 1980. 

 

With that being said, I am pleased that our Past Presidents, a group of 

known and reputable people to the Board of Directors, have demon-

strated a perspective that can be pondered and debated as we draw 

nearer to the voting deadline. May we all continue to see both sides 

and cast our most educated vote when the time comes! 
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If you would like to submit a question, 

article, photo, story, or know of some-

one who would like to contribute, 

please contact: 

 

Suzy Klepac 

OKC ALA Newsletter Editor 

suzy@sweetlawfirm.com 

 

Your contribution is greatly  

appreciated! 
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